
 

Job Title: PROJECT MANAGER 2-PRODUCT INNOVATION INSIGHTS 

 

SUMMARY 
Develops and executes strategic research programs designed to result in new or improved products and/or 

product guidance. Handles complex, strategic cross-functional projects with senior management project 

members. The research programs support domestic and international markets and include the 

investigation of product and product related concept and packaging elements across all alcohol 

categories. Manages the product portfolio strategy, style target development and assessment for multiple 

areas. 
 

ESSENTIAL FUNCTIONS 
• Develops 1-year plans for the consumer and product insight needs for Product Development, Quality 

Assurance, Technology, Winemaking, across all innovation (to include Business Units, 
winegrowing regions or product categories). 

• Develops and conducts complex research with Consumer Insights, Marketing and Product 

Development, or Winemaking partners to align with corporate strategies including time frames, 

resource limitations, and determination of appropriate methodology. Integrates information from 

multiple disciplines and interprets results in the context of the business opportunity to influence 

business decisions. 

• Manages strategic direction for the R&D product differentiation portfolio and liquid innovation 

product targets.   

• Directs and coordinates activities of project personnel to ensure project progresses on schedule and 

within prescribed budget. 

• Assesses the product portfolio for diversification and performance, recommends opportunities for 
growth and improvement and guides the development of the individual style targets for multiple 

winemaking organizations, and business unit or product categories. 

• Recommends, implements, and institutionalizes existing methods from the Consumer-Packaged 
Goods industry into the Gallo business. 

• Participates in department and interdepartmental planning and management teams and works cross- 

functionally to improve processes within organization. Recognized as an expert and influences 

senior management on high level projects and programs. 

• Develops recommendations to change systems, policies and procedures as required; ensures timely 
and accurate implementation. 

• Monitors and ensures achievement of goals, objectives, and timelines. 

• Acts as liaison with other departments, divisions and organizations. 

• Responsible for understanding and complying with applicable quality, environmental and safety 
regulatory considerations. If accountable for the work of others, responsible for ensuring their 
understanding and compliance. 

• This job description reflects management's assignment of essential functions; it does not prescribe or 
restrict the tasks that may be assigned. 

 

SUPERVISORY RESPONSIBILITIES 

N/A 
 

 

 

 



QUALIFICATIONS 
To perform this job successfully, an individual must be able to perform each essential duty satisfactorily. 

The requirements listed below are representative of the knowledge, skill, and ability required. 

Reasonable accommodations may be made to enable individuals with disabilities to perform the 

essential functions. 

 

MINIMUM QUALIFICATIONS 
• Master of Science degree in Marketing Research, Food Science/Nutrition Science, Applied 

Mathematics, or Experiential Psychology plus 8 years of sensory or marketing research experience 
reflecting increasing levels of responsibility 

OR 

Bachelor of Science degree in Marketing Research, Food Science/Nutrition Science, Applied 

Mathematics, or Experiential Psychology plus 10 years of sensory or marketing research experience 

reflecting increasing levels of responsibility. 

• High school diploma or State-issued equivalency certificate. 

 

PREFERRED QUALIFICATIONS 
• Master of Science degree in Marketing Research plus 10 years of sensory or marketing research 

experience reflecting increasing levels of responsibility. 

• Skilled in reading, analyzing, and interpreting common scientific and technical journals, financial 
reports, and legal documents. Skilled in responding to common inquiries or complaints from 
customers, regulatory agencies, or members of the business community. 

• Skilled in writing speeches and articles for publication that conform to prescribed style and format. 

• Skilled in effectively presenting information to top management, public groups, and boards of 

directors. 

• Skilled in the use of MS Excel, MS Word and MS PowerPoint at an intermediate level. 

• Experience using Statistical Analysis Software (SAS, SPSS). 

• Skilled in applying advanced mathematical concepts such as exponents, logarithms, quadratic 

equations, and permutations. 

• Skilled in applying mathematical operations to such tasks as frequency distribution, determination of 
test reliability and validity, analysis of variance, correlation techniques, sampling theory, and factor 

analysis. 

• Experience with defining problems, collecting data, establishing facts, and drawing valid 

conclusions. Experience with interpreting an extensive variety of technical instructions in 

mathematical or diagram form and dealing with several abstract and concrete variables. 

• Demonstrated leadership and influencing skills in a multi-functional business environment; 

Experience with influencing both peers and superiors and leading team members to a common 

solution based on data. 

• Skilled in thinking strategically and translating into logical business applications. 

• Comprehensive knowledge in area of specialization (sensory, consumer research and product 

development) to completion of significant assignments. 

• Experience working with all levels and functions within the company. 

• Team building, leadership and communication skills. 

 

PHYSICAL DEMANDS 
The physical demands described here are representative of those that must be met by an employee to 

successfully perform the essential functions of this job. Reasonable accommodations may be made to 

enable individuals with disabilities to perform the essential functions. 
 



While performing the duties of this job, the employee is regularly required to sit, talk or hear, and taste 

or smell. The employee frequently is required to use hands to finger, handle, or feel. The employee is 

occasionally required to stand and walk. 

 

WORK ENVIRONMENT 
The work environment characteristics described here are representative of those an employee encounters 

while performing the essential functions of this job. Reasonable accommodations may be made to 

enable individuals with disabilities to perform the essential functions. 

 

The noise level in the work environment is usually moderate. 


